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A still little though very innovative production
from China at the conquest of the most high-
value markets such as the UK. The first avan-
guards of kiwi traders from South Western
China are taking positions in retailers’ choices

TESCO LIKES CHINESE KIWIFRUIT

On worldwide kiwi produc-
tion, most important posi-
tions are occupied by Italy
(with a yearly average pro-
duction of about 430,000
tons), New Zealand
(325,000 tons) and Chile
(with about 145,000 tons).
Regarding markets, New
Zealand is the first ex-
porter, with about 298,000
tons of exported produc-
tion, followed by Italy and
Chile. In worldwide statis-
tics, China as a producer is
like a "black hole” and is a
small exporter with 8,500
tons sold abroad (FAO-
STAT, 2004).

Nevertheless the Chinese qgi-
ant is moving forward also in
the kiwifruit field. Many van-
guard companies are re-
searching new varieties and
started exporting them all
over the world, including Eu-
rope and the big high-value
markets such as the UK in

particular.
Green Med Journal met Daniel
H. Chan, international mar-

keting director of Sun Rising,
a company based in Hong
Kong but managing large ar-
eas of kiwifruit cultivations
across South Western China.
During his study-trip to Eu-
rope we asked Mr Chan to ex-
plain Sun Rising's business as
far as kiwifruit is concerned.

“Our business is based in
Hong Kong. It started as a
family business 40 years ago
with all fruits and only China
market. Then we started ex-
port and development of pro-
duction, packaging, logistics,

ki,

etc. For our business we fo-
cused our activity on litchi
(from all China) and kiwi
(from South West of China).
In the whole China kiwi crops
cover 10,000 hectares. Sever-
al years ago we began the lo-
cal selling in China while 3
years ago we started export-
ing to Middle East (Dubai), Eu-
ropean Countries (UK and Haol-
land) and Japan”.

- How many people is
working for your Company?
Chan. "Twenty people in
Hong Kong, one hundred
people in the whole China,
especially in packing houses
based in the South of China

Mr Daniel H. Chan, international marketing
director of Sun Rising Ltd of Hong Kong.
The company is specialized in kiwi and (s
launching the new Red variety

for the Litchi industry.

Now we are setting up one
new packing house in Sichuan
for the red kiwi. As far as our
business is concerned, one
problem that we are trying to
solve concerns the situation
with logistics, cold chain in
particular. We have our own
refrigerated containers: we
are working with 50 contain-
ers and the number is in-
creasing”.

- What product do you ac-
tually bet in?
Chan. "Top level red kiwi. We
already export red kiwi also to
Tesco UK. It's a special variety
with a beautiful red color in-
side, rich of vitamines and an-
tioxidants. Red kiwi is the re-
sult of 20 years of experience,
it is not genetically modified
and it is very good to eat. We
have a trademark registered
and these marketing names
for kiwifruits: Sunrising Red,
Sunrising Gold, Sunrising
Green and Cangxi Red already
known in the Far East market
to be fresh and good quality.
The Sun Rising delegation, in
which there were three mem-
bers of the Academy of Sci-
ence kiwi specialists, visited
some farms in central Italy
last July and in particular they
were interested in the Italian
Kiwigold business”.
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